
membership, it allows our 
organization to have a tan-
gible marketing piece that 
that will raise brand 
awareness. 
      With a total of 12,000 

bags in production, we 

plan on distributing the 

bags as soon as they be-

come available.  A portion 

of bags will be set aside 

for SAVOUR media func-

tions such as the 2010 G-8 

Summit in Huntsville, 

Muskoka.   We are grate-

ful for the membership 

support and patience with 

regards to this imitative. 

      With a ten week manu-
facturing time, our        
SAVOUR Muskoka market 
bag will be available at 
farmers markets, farm 
gates and member busi-
ƴŜǎǎΩǎ ǘƘǊƻǳƎƘƻǳǘ aǳǎπ

koka early August.             
Through sponsorship, 
membership revenue and 
government funding the 
bag will help establish the 
SAVOUR Muskoka brand 
in the local, regional and 
provincial market place. 
       The bag itself is an 
excellent way to bridge 
the gap between member 
product and our SAVOUR 
Muskoka brand.  It will 
give the consumer some-
thing tangible to take with 
them when they leave a 
SAVOUR Muskoka busi-
ness.  Because the bag is 
only available through our 

SAVOUR Muskoka Market Bag 

SAVOUR Muskoka Culinary Map 

       The SAVOUR Muskoka 
Culinary map is 12 days 
from completion.  The map 
itself will be distributed as 
an insert through local 
newspapers and maga-
zines.  In addition you will 
ŦƛƴŘ ǘƘŜ ƳŀǇ ŀǘ ƳŜƳōŜǊΩǎ 
business locations as well 
as local chamber of com-
merce.  Our organization is 
very pleased with the fact 
that we were able to in-
clude all 90 members on 
the map with applicable 

content and image. 
       The map itself is 
unique and sets itself apart 
from other culinary re-
gions throughout the prov-
ince.  The first unique fea-
ture is that it has a diverse 
culinary content as it in-
cludes a well balance of 
farms (produce and meat), 
restaurants, culinary arti-
sans and retailers.  The 
second unique quality is 
that it has an interactive 
portion that has been in-

cluded in the website.  Fi-
nally the map is unique be-
cause it can be used by 
farmers, restaurant chefs, 
culinary artisans, retailers 
and the culinary tourist as 
both a business tool and 
tourism tool. 
      SAVOUR Muskoka con-

tinues to add value to our 

membership by providing 

maps, bags and cost recov-

ery events without raising 

the price of the yearly 

membership. 

SAVOUR Muskoka Bag will be 
ready for Member distribution 

Early August  

Special points of interest: 
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     It is important that the 
culinary industry in Mus-
koka / Parry Sound contin-
ues to support various or-
ganizations and fundrais-
ers.  When restaurants, as 
a group, under the SA-
VOUR brand, support 
these fundraisers, it helps 
provide a better return on 
your marketing investment 
while  adding  value to 
your savour membership. 
       For the events this 
summer SAVOUR is raising 

    Special thanks to all 
those members that 
helped support Arts in 
Muskoka.  Both the May 
Marche in support of the 
Huntsville Festival of the 
Arts and Flavours of Mus-
koka in support of the Ka-
leidoscope Foundation 
were a success.  Their suc-
cess for the most part is 
due to the donation of 
time and product from 
several SAVOUR Muskoka 
members. 

money for the following 
charities in the region: 
¶YWCA of Muskoka 
¶Baysville Public Library 
¶South Muskoka Hospital 
Foundation 
¶Kaleidoscope Foundation 
¶Huntsville Table Soup 
Kitchen through the Hunts-
ville Rotary Club       
      SAVOUR would like to 
hear from you on different 
organizations and causes 
that would benefit from 
our support. 

Flavours of  Muskoka and May Marche 

G-8 Culinary Promotional Push - Ideas? 

space promoting our culi-
nary artisans.  During this 
time our organization 
reached out to the differ-
ent townships in the re-
gion as well as the district, 
informing them of our or-
ganization and seeking 
feedback. 
   In 2009 our organization  
built on the successes of 
2008 hosting a guest 
speaker at our annual gen-
eral meeting and putting 
forth a updated interactive 
website, culinary map, 
market bag and explored a 
more aggressive Field to 
Fork Tasting series at 
member properties. 
     With a changing board 
of directors anticipated for 

2010 we are currently 
looking for fresh ideas on 
ways that SAVOUR Mus-
koka can capitalize on 
2009.  Programs like com-
munity gardens, high 
school greenhouses, 100 
mile store (for locals, tour-
ists and chefs), Muskoka 
beef program and / or a 
food festival are ideas that 
could be beneficial to our 
organization while captur-
ing the G-8 media. 
     Take a moment and 
consider getting involved 
in our organization and 
please forward any ideas 
regarding the growth of 
SAVOUR Muskoka to 
info@savourmuskoka.com. 

      With the G-8 Summit 
one year away SAVOUR 
Muskoka would like to 
hear from our membership 
and members of the com-
munity, ways in which we 
can brand ourselves to the 
media, delegates and tour-
ists that will be in the area 
before and after the G-8 
Summit. 
      During the summer of 
2008 SAVOUR Muskoka 
unveiled its new website, 
hosted two events, and 
had a greater presence in 
the media with regards to 
our brand image.  Over the 
winter SAVOUR Muskoka 
was hard at work with a 
chef series at the Royal 
Winter Fair and booth 
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      With proceeds going to 

support the YWCA of Mus-

koka this instalment in the 

field to fork tasting series 

will be unique.  Our organi-

zation is hard at work pro-

moting this event in the 

town of Rosseau and sur-

rounding area.   

      The event will show-

case SAVOUR Muskoka 

chefs, farmers, culinary 

artisans , wineries, brewer-

ies, live music and local 

artists under on large 30 x 

60 foot tent overlooking 

Lake Rosseau.  This is an 

excellent opportunity to 

showcase your restaurant 

to a demographic of 

foodies located on the up-

per lakes.  Not only are we 

educating the Rosseau 

crowd on local food in the 

area but also dining op-

tions throughout Muskoka. 

     Feedback from guests 

who have purchased tick-

ets love the fact that this 

event is on a Sunday after-

noon, from 1pmτ4pm as 

it allows them a chance to 

wonder from the cottage 

and support local initia-

tives. 

that it is this very product 

that chefs and caterers use 

at their business. 

      Offering the Muskoka 

locavore an opportunity to 

taste and speak with you at 

an event regarding  your 

dining experience, is an 

excellent one on one sales 

pitch.   Proceeds of the 

event are in support of the 

     In the height of the 

summer harvest Brook-

lands Farm will also be 

hosting one of our field to 

fork tasting events.  For 

restaurants and chefs this 

is an excellent opportunity 

to meet some of the farm 

customers that regularly 

buy local products.  Many 

of them may not know 

South Muskoka District Hos-

pital Foundation and the 

event itself will have live 

music, wine, beer and a 

great atmosphere at one of 

aǳǎƪƻƪŀΩǎ ƳƻǊŜ ƘƛǎǘƻǊƛŎ 

farms.  The event will be 

held on Sunday August the 

9th from 1 pm to 4pm.  Call 

for tickets or details on par-

ticipation. 705.646.7118. 

Cross Roads Field to Fork 

Brooklands Farm Field to Fork 

Bearfoot Gourmet Field to Fork 

     Our field to fork tasting 

event will again feature 

the same layout as Cross-

roads Bar and Grill, while 

having guest appearances 

by Roger Abbot and Amy 

Sky.   

   This event is in support 

of the Baysville public li-

brary and will take place 

from 5.30pm ς 8.30pm of 

August 2nd, 2009. 

    Again an excellent op-

portunity to access a din-

ing demographic which 

may not know about the 

culinary experience you 

offer at your property. 

      The Bearfoot Gourmet 

located in Baysville is a 

member property that ca-

ters to a group of cottagers 

that travel along the Hwy 

117 corridor.  The area has 

a local farmers market and 

has found success hosting 

the Baysville Walkabout, 

which draws close to 5000 

people annually!   
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For more 
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an outdoor event. 

     With weather playing such a 

random role this summer there is a 

need for proper tent infrastructure 

to be in place at events.  When 

tents are erected building permits 

need to be sought and approved.  

Furthermore, port-a-potties and 

setbacks from combustibles such 

as bushes are then mandatory. 

      What compounds the Field to 

Fork, building permit, tasting series 

     SAVOUR Muskoka has had the 

pleasure of dealing with several 

outlets with regards to the facilita-

tion of infrastructure for the 

events at member properties.   

     Hosting an outdoor, onsite 

event involves several pieces of 

paperwork and permits to come 

together simultaneously.  For in-

stance building permits, LCBO per-

mits and Ministry of Transporta-

tion approval are all required for 

is the fact that since they are 

spread out throughout Muskoka 

our organization is dealing with 

ǎŜǾŜǊŀƭ ǘƻǿƴǎƘƛǇǎ ŀƴŘ [/.hΩǎΦ 

    None the less, with all the 

proper paperwork in order,      

SAVOUR Muskoka looks forward 

to some unique field to fork 

events, featuring member prod-

ucts, chefs, culinary artisans, 

farmers and live music. 

Event Infrastructure Realities ñ Field to Fork Series 

111 Manitoba Street 

Bracebridge, Ontario 

P1L 2B6 

Phone: 705-646-7118 

Fax: 705-646-7119 

E-mail: 

info@savourmuskoka.com 

www.savourmuskoka.com 

SAVOUR Muskoka 
 
Our Vision: 
To provide the consumer with a wide selection of regional culinary products, 
experiences and packages that are unique to Muskoka and that can be mar-
keted successfully to the visitor market. 
  
Mission: 
Our mission is to facilitate the successful development of the Muskoka / 
Parry Sound region as a dynamic culinary tourism destination, by promoting 
all sectors of the economy with an interest in local food and drink. 
  

Eat Local ... Think Global .... 
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